ALBANY STATE UNIVERSITY
COLLEGE OF BUSINESS
MASTER OF BUSINESS ADMINISTRATION GENERAL
30 SEMESTER HOURS (NOT INCLUDING PRE-REQUISITES)

NAME: Ram ID:

ADDRESS: CITY: STATE:

HOME PHONE: WORK PHONE: E-MAIL:
UNDERGRADUATE MAJOR: UNDERGRADUATE DEGREE: UNDERGRADUATE CGPA:

EMPLOYER:

JOB TITLE:

YEARS EMPLOYED:

MBA PREREQUISITES

All accepted MBA students with a non-business undergraduate degree or with a business degree earned more than five years prior must complete the MBA entrance

exam. If an acceptable score is not reached on this exam, students are required to complete the academic Leveling courses online.

MBA Entrance Accounting Finance Section Organizational Marketing Economics Quantitative Business Policy
Exam Scores Section Behavior Section Section Section Analysis Section & Strategic Mgt.
(Total) Section

ACADEMIC LEVELING COURSES

Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of
Microeconomics Accounting Finance Organizational Marketing Quantitative Business Policy
Behavior Research
MBA CORE CURRICULUM (21 SEMESTER HOURS)
COURSE NUMBER & TITLE (or equivalent) SEMESTER CREDIT GRADE
ACCT 6101 - Accounting Analysis for Decision Makers 3
ECON 6106 - Economics for Managers 3
FINC 6101 - Financial Management SPRING SEMESTER ONLY 3
MGMT 6108 - Quantitative Methods for Managers 3
MGMT 6110 - Organizational Behavior and Effectiveness 3
MKTG 6170—Marketing Management 3
MGMT 6199 - Business Policy and Strategic Management 18 SEMESTER HOURS 3
ELECTIVE COURSES (9 SEMESTER HOURS)
COURSE NUMBER & TITLE SEMESTER CREDIT GRADE
Open: Business Electives 3
Open: Business Electives 3
Open: Business Electives 3
TOTAL

STUDENT’S SIGNATURE

ADVISOR’S SIGNATURE




ALBANY STATE UNIVERSITY
COLLEGE OF BUSINESS
MASTER OF BUSINESS ADMINISTRATION
ACCOUNTING CONCENTRATION
33 SEMESTER HOURS (NOT INCLUDING PRE-REQUISITES)

NAME: Ram ID:

ADDRESS: CITY: STATE:

HOME PHONE: WORK PHONE: E-MAIL:
UNDERGRADUATE MAJOR: UNDERGRADUATE DEGREE: UNDERGRADUATE CGPA:
EMPLOYER: JOB TITLE: YEARS EMPLOYED:

MBA PREREQUISITES
All accepted MBA students with a non-business undergraduate degree or with a business degree earned more than five years prior must complete the MBA entrance
exam. If an acceptable score is not reached on this exam, students are required to complete the academic Leveling courses online.

MBA Entrance Accounting Finance Section Organizational Marketing Economics Quantitative Business Policy
Exam Scores Section Behavior Section Section Section Analysis Section & Strategic Mgt.
(Total) Section

ACADEMIC LEVELING COURSES

Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of
Microeconomics Accounting Finance Organizational Marketing Quantitative Business Policy
Behavior Research
MBA CORE CURRICULUM (21 SEMESTER HOURS)
COURSE NUMBER & TITLE (or equivalent) SEMESTER CREDIT GRADE
ACCT 6101 - Accounting Analysis for Decision Makers 3
ECON 6106 - Economics for Managers 3
FINC 6101 - Financial Management SPRING SEMESTER ONLY 3
MGMT 6108 - Quantitative Methods for Managers 3
MGMT 6110 - Organizational Behavior and Effectiveness 3
MKTG 6170- Marketing Management 3
MGMT 6199 - Business Policy and Strategic Management 21 SEMESTER HOURS 3
ELECTIVE COURSES (12 SEMESTER HOURS)
COURSE NUMBER & TITLE SEMESTER CREDIT GRADE
ACCT 6102 Managerial/Cost Accounting 3
ACCT 6112 Advance Auditing | 3
ACCT 6141 Gov./Municipal Acct. 3
ACCT 6131 Advanced Accounting | 3
TOTAL

STUDENT’S SIGNATURE ADVISOR’S SIGNATURE




ALBANY STATE UNIVERSITY
COLLEGE OF BUSINESS

MASTER OF BUSINESS ADMINISTRATION
HEALTHCARE MANAGEMENT CONCENTRATION
33 SEMESTER HOURS (NOT INCLUDING PRE-REQUISITES)

NAME: Ram ID:

ADDRESS: CITY: STATE:

HOME PHONE: WORK PHONE: E-MAIL:
UNDERGRADUATE MAJOR: UNDERGRADUATE DEGREE: UNDERGRADUATE CGPA:
EMPLOYER: JOB TITLE: YEARS EMPLOYED:

MBA PREREQUISITES
All accepted MBA students with a non-business undergraduate degree or with a business degree earned more than five years prior must complete the MBA entrance
exam. If an acceptable score is not reached on this exam, students are required to complete the academic Leveling courses online.

MBA Entrance Accounting Finance Section Organizational Marketing Economics Quantitative Business Policy
Exam Scores Section Behavior Section Section Section Analysis Section | & Strategic Mgt.
(Total) Section

ACADEMIC LEVELING COURSES

Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of
Microeconomics Accounting Finance Organizational Marketing Quantitative Business Policy
Behavior Research
MBA CORE CURRICULUM (21 SEMESTER HOURS)
COURSE NUMBER & TITLE (or equivalent) SEMESTER CREDIT GRADE
ACCT 6101 - Accounting Analysis for Decision Makers 3
ECON 6106 - Economics for Managers 3
PADM 5321 Foundations of Healthcare Finance 3
MGMT 6108 - Quantitative Methods for Managers 3
MGMT 6110 - Organizational Behavior and Effectiveness 3
MKTG 6170- Marketing Management 3
MGMT 6199 - Business Policy and Strategic Management 21 SEMESTER HOURS 3
ELECTIVE COURSES (12 SEMESTER HOURS)
COURSE NUMBER & TITLE SEMESTER CREDIT GRADE
MGHC 6108 Advanced Health Policy & Legal Issues 3
MGHC 6300 Management Information Systems 3
MGHC 6240 Research in HC & Eval. 3
MGHC 6000 Quality Management in Healthcare 3
TOTAL

STUDENT’S SIGNATURE ADVISOR’S SIGNATURE




ALBANY STATE UNIVERSITY
COLLEGE OF BUSINESS
MASTER OF BUSINESS ADMINISTRATION
SUPPLY CHAIN & LOGSITCS CONCENTRATION
33 SEMESTER HOURS (NOT INCLUDING PRE-REQUISITES)

NAME: Ram ID:

ADDRESS: CITY: STATE:

HOME PHONE: WORK PHONE: E-MAIL:
UNDERGRADUATE MAJOR: UNDERGRADUATE DEGREE: UNDERGRADUATE CGPA:

EMPLOYER:

JOB TITLE:

YEARS EMPLOYED:

MBA PREREQUISITES

All accepted MBA students with a non-business undergraduate degree or with a business degree earned more than five years prior must complete the MBA entrance

exam. If an acceptable score is not reached on this exam, students are required to complete the academic Leveling courses online.

MBA Entrance Accounting Finance Section Organizational Marketing Economics Quantitative Business Policy
Exam Scores Section Behavior Section Section Section Analysis Section | & Strategic Mgt.
(Total) Section

ACADEMIC LEVELING COURSES

Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of
Microeconomics Accounting Finance Organizational Marketing Quantitative Business Policy
Behavior Research
MBA CORE CURRICULUM (21 SEMESTER HOURS)
COURSE NUMBER & TITLE (or equivalent) SEMESTER CREDIT GRADE
ACCT 6101 - Accounting Analysis for Decision Makers 3
ECON 6106 - Economics for Managers 3
FINC 6101 Financial Management SPRING SEMESTER ONLY 3
MGMT 6108 - Quantitative Methods for Managers 3
MGMT 6110 - Organizational Behavior and Effectiveness 3
MKTG 6170—Marketing Management 3
MGMT 6199 - Business Policy and Strategic Management 21 SEMESTER HOURS 3
ELECTIVE COURSES (12 SEMESTER HOURS)
COURSE NUMBER & TITLE SEMESTER CREDIT GRADE
LOGM 6101 Global Business Chain Management 3
LOGM 6103 Defense Systems Acquisition Management 3
LOGM 6105 Procurement & Contract Management 3
LOGM 6111 Analytical Methods for Supply Chains (MGMT 6108 as prerequisite) 3
LOGM 6113 Advanced Quality Management (*LSSGB & MGMT 6108 as 3
prerequisites)

*LSSGB= Lean Six Green Belt, certified prior to taking LOGM 6113

STUDENT’S SIGNATURE ADVISOR’S SIGNATURE




ALBANY STATE UNIVERSITY
COLLEGE OF BUSINESS
MASTER OF BUSINESS ADMINISTRATION
PUBLIC ADMINISTRATION CONCENTRATION
30 SEMESTER HOURS (NOT INCLUDING PRE-REQUISITES)

NAME: Ram ID:

ADDRESS: CITY: STATE:

HOME PHONE: WORK PHONE: E-MAIL:
UNDERGRADUATE MAJOR: UNDERGRADUATE DEGREE: UNDERGRADUATE CGPA:
EMPLOYER JOB TITLE: YEARS EMPLOYED

MBA PREREQUISITES
All accepted MBA students with a non-business undergraduate degree or with a business degree earned more than five years prior must complete the MBA entrance
exam. If an acceptable score is not reached on this exam, students are required to complete the academic Leveling courses online.

MBA Entrance Accounting Finance Section Organizational Marketing Economics Quantitative Business Policy
Exam Scores Section Behavior Section Section Section Analysis Section | & Strategic Mgt.
(Total) Section

ACADEMIC LEVELING COURSES

Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of Foundations of
Microeconomics Accounting Finance Organizational Marketing Quantitative Business Policy
Behavior Research
MBA CORE CURRICULUM (21 SEMESTER HOURS)
COURSE NUMBER & TITLE (or equivalent) SEMESTER CREDIT GRADE
ACCT 6101—Accounting Analysis for Decision Makers 3
ECON 6106 - Economics for Managers 3
PADM 5302—Public Budgeting & Financial Management 3
MGMT 6108 - Quantitative Methods for Managers 3
MGMT 6110 - Organizational Behavior and Effectiveness 3
MKTG 6170—Marketing Management 3
MGMT 6199 - Business Policy and Strategic Management 21 SEMESTER HOURS 3
3 ELECTIVE COURSES (9 SEMESTER HOURS)
COURSE NUMBER & TITLE SEMESTER CREDIT GRADE
PADM 5011—Public Administration: Scope, Dev. & Ethical Environment * 3
PADM 5781—Introduction to Public Policy* 3
PADM 5200—The Administrative State 3
PADM 5501—Management Information Systems (MIS) for Public Management 3

*This class is recommended as a requirement

STUDENT’S SIGNATURE ADVISOR’S SIGNATURE




